LH

X ot

Branded fares T+°8

3 7| 3L HF 2

(=] ek
oo

E{7|

ECONOMY

= oo | olo oo | oo
= 3| o3 3 | o3
= ny | ny ny | ny
Elo|lol ™ | <F[<F] [ [<F]-l0] o
s1s 2] o o J<EI<F]SI<FIFIN]~
= oo | olo oo
] o3| o3 o3
> ny | o ny
Elo|lo| ™ M <[ F NN~
z|l&|x] o of J<F|<F] & | <F ]| o | o | o
= oo | ojn o
2 o3 | 5% 5%
£ nd | o L
Slo|lo]l ™ W |<F|<Fjon|<H (NN~
a3 |x] oF of |<F|<F]as|<F| o] o | o
oo | olo oo
3 ot | o¥ ot
= ny | ny ny
Slo|lo]l ™ W |<F|<Fjon|<F (NN ]~
Sl S[S] oF [ oF J<F[<-fas|<F ||k
0]
T 2| 70 7l
ool | =T 8["T o fil] I | Tj T
o |o|ul slul g =3 el B R it
SFISElT S| 5|80 [k H R ok ol
ur [TE S| || < ul]zn]<d =N
oF |In <l @|H =|F [ H]H | K| H Mo
30
=r | K
51 w |2
o w| | oM
KO = <| |z
ofu K <] = Khu
° r o |T] o |2 |ov
<k [z sl H| W v | Ho

BUSINESS

=
o
z
‘= oo |oo]olo| oo
2 4 3|0t |8 | o2
o < ||| nd
glolo| = || 3R dofdo
@& | 5| SN[ OEIN]N
™
o w
= oo | ofn | oo | olo 8
G 4 0% | o¢| o2 | o% o
ARG N o
glol|e o | <F [ <Ef<F[<F] W[ o~ <| . > .
| S| 5|53 |<F|<F]<F[<F]oF]~ | HERHEIEE
[N
I Al w| 2
ofu | oj s | oh | o = =| £l >
g == | = ol <&l
o |10 = | il | ol nH Zl el a| > >
R EA A R ol HHEEEE
ur | = 3l | <4 |3 | < ml HEEREEEE
o [ N = | H|th | H Ho F = A e e e
100
= | Kd
al | = w
o ~
ol E_ ol <
il w19 ~ >|>[>|>
(] @ A_ alll] “ & m S|IZ1==
o <] K | = |t A FHEHEHEEEE
o Tl R v | xr ol < |zs|@a|o|c|olalo
s 2 | = x|<|[D[D]0]|0[0O|O
.A_l H_._ Tl Joil K |2 _._._o Ql|U|o|o|u|w|o|o

| $Ht0f S ELIC
M8E 4 YL

2ol
g0l

Kohe 7
oHe 7

=

T 7t9| Branded fare

=
—

X7t et

X+
At

9l 82 et=E ELI0] B7|0f
L)

=
=

FAIZ| HEEF L CF.

-
O|S

Al GDs & E8ff &9

Mo "=
O L-—

'I:II'

o
[=

« KA 2



